
Storytelling:  
What is storytelling? 
Storytelling is a form of expression and can be considered an art form. The five components 
that storytelling requires are: 
 

1. Storytelling is interactive 
It involves two-way interaction between the teller and the listener(s). The listeners' 
response to what they are being told will often influence how the story is told, so there is no 
‘imaginary barrier’ between the speaker and the audience. This is how it is different from 
the theatre. Interaction also comes when different situations require different roles for the 
speaker and listeners and this affects how often one speaks, and when they speak. 
 

2. Storytelling uses words 
It uses language and this is what differentiates it from dance and mime. 
 

3. Storytelling uses actions 
Actions such as vocalization, physical movement, and/or gestures are used to differentiate 
storytelling from writing and text-based computer interactions. These actions have to be 
present in storytelling.  
 

4. Storytelling presents a story 
It always involves a narrative. While different art forms may present stories, it requires the 
other four components to be considered storytelling. 
While each culture recognizes different things as stories, if they involve the other four 
components they can be regarded as forms of  
 

5. Storytelling encourages the active imagination of the listeners 
With this, the listeners need to imagine the story they are being told, while with theatre or 
films the listener will be able to watch the story as well. The listener will create the images, 
characters, and events of the story in their mind based on the teller and their own 
experiences, everything is personalized to the individual. It can also be combined with 
different art forms, such as drama, music, comedy, etc., however, they must include these 5 
components. Storytelling can be from performing for hundreds of listeners to just a normal 
conversation. 
 
Different Forms of Storytelling 
There are many different ways of storytelling and which one you choose to use will depend 
on what you want to accomplish. Here are a few of them: 

- Written storytelling 
This is the most common way to tell stories, with different styles and expressions of writing. 
There are many genres of written storytelling, such as true crime, romance, fiction, etc. This 
can vary from poetry to novels and can be told linearly or non-linearly. 
 

- Oral tradition 
This enables people to pass on information verbally from one person to another. There are 
many different forms and they include singing, telling jokes, reciting poetry, etc. 



 
- Artistic performance 

Dance is a form of artistic performance storytelling, along with theatres or anything with a 
musical setting. 
 

- Visual storytelling 
While movies and tv shows are the most common version of visual storytelling, it also 
includes paintings and drawings. This is very important for branding and communications as 
these are often used to convey a message. 
 

- Digital storytelling 
This is a relatively new form of storytelling, it can combine storytelling with multimedia 
elements (such as images, music, and videos) to create something engaging. They can be 
told using a variety of different media, and this has exploded with social media platforms 
such as TikTok and YouTube. 
 

- Virtual reality storytelling 
Virtual reality and augmented reality have allowed viewers to immerse themselves in the 
story and experience it more deeply. 
 

- Transmedia storytelling 
This is a form of entertainment that uses various media platforms to tell their story. 
 
Why is it effective? 
It is always important to engage your audience, so why is it effective? 

- The psychology of stories 
Storytelling is one of the most effective ways to engage your audience. We like to immerse 
ourselves into these stories because sometimes our brains can’t distinguish between fiction 
and reality. With the use of stories, the audience can experience the information they are 
given rather than just consuming it. 
 

- Stories are in our nature 
How do you come up with a good story? It starts with creating a narrative, this is something 
we do every day. It can be broken into three sections: 

1 – The problem: What issues did you identify? What product was there a lack of? 
2 – The journey: How did you research the solution for this problem? How did you 

develop your product? 
3 – The solution: How will your product solve the problem? 

 
- Storytelling in business 

Keep it simple and relatable. If you are pitching to a client, make it relatable to something 
they have experienced as well. Audiences engage with stories better when there is an 
element that is easy for them to imagine and relate to. 
 

- Engage the emotions  
If you want your listener to do something (for example signing up to your product) then you 
need to make them care. To do this, use and engage their emotions when telling the story. 



Talk about what you overcame when making your product, not just the business aspect of it. 
Also, instead of just talking about your previous clients, talk about the benefits they got 
through this product. 
 

- Stories come from the heart 
Finally, connect with your audience on a personal level, hear their story, and make sure it 
lives up to their expectations. All of these things will help you become an effective 
communicator. 
 
Goals: 
What are the purposes of storytelling? 

- Entertainment 
- Instructive  
- Morality 
- Persuasion 
- Therapeutic 
- Social Commentary 

 
Tips: 
Some tips to better communicate your brand message: 

1. Play on things people are thinking 
Address a pain point that everyone has been through and then tell them your 
solution for it. 

 
2. Identify your target audience 

Understand what the people need and then identify who needs it. 
 

3. Be specific 
Do not give general statements, show your value and be specific 
 

4. Make it accessible 
It should not require previous knowledge, make it something anyone can 
understand.  
 

5. Anyone can tell a story 
You don’t need anyone else to tell your story, you just need to use emotions to 
engage with your audience. 

 
Storytelling for influence: 
Because there is so much content around us, storytelling can help your audience gain a 
deeper understanding and connection to the content.  

- Storytelling as social proof: 
Stories from you and your clients can provide proof for what you say about your products. 
You can show your expertise through a story about a client instead of using a generic 
statement. 
 



- Storytelling for inspiration 
They can help when you want to motivate someone to use your product or service. It is 
important to explain why so that the listener can understand your idea. 
 

- Storytelling for clarity 
Stories can be very simple and short but can help clarify your ideas. 
 
The 5 C’s of the Storytelling Arc 
The sequence of events can happen in 5 parts: 

1. Context: the backstory – who are you talking about and why? 
2. Catalyst: the event – what happened? 
3. Complication: the obstacle – what did they do when they faced a problem? 
4. Change: the transformation – the plan they decided on to overcome this problem 
5. Consequence: the resolution – what happened in the end? 

 
Finally, how to tell a great story: 

1. Message – who is the audience and what is the message you are sharing? 
2. Experiences – use your own memories and experience to demonstrate your 

message, show vulnerability 
3. Don’t make yourself a hero – don’t make yourself the star, but focus on what 

you have learned, and the people you know, and where possible make the 
audience the hero 

4. Highlight a struggle  
5. Keep it simple 
6. Practice makes perfect 
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